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WELCOME NEW SINGER!
The Cantabile Singers’ family has grown.  We welcome Drew Hanson’s sister, Abigail, into our group.  She brings with her a love for singing and a great deal of enthusiasm. We are happy to have her.  
Welcome, Abigail!
 
SICKNESS AND ABSENCE
The cold and flu season is upon us.  Please, if the singer is ill will not 
be
 coming to practice, either email 
info@hvyc.org
, or call us so we are aw
are of the absence. 
Fevers and stomach illnesses are very good reasons to stay home.
AUDITIONS 
Tell a friend to audition to join HVYC
.
 We would love to have more singers join us.  Anyone interested in auditioning should contact Mathew at 338-6362 or 
info@hvyc.org
.
UPCOMING DATES TO REMEMBER
February TBD – performance at 
Terraces, an assisted living facility in Rhinebeck
June 2, 2012 – Spring Concert
June 5, 2012 – Final Bow
June 9, 2012 
–
 
Ambassador Applebee’s Pancake Breakfast Fundraiser
NEWS
If you have news or an announcement you would like to share with our HVYC family, it 
can be added
 to our newsletter.  Simply email 
info@hvyc.org
 with your article or announcement and it will be included in the next newsletter.
)
	
BARNES AND NOBLE BOOKFAIR

Thank you to everyone who participated during our Barnes and Noble Bookfair.  We were able to raise $197.99!  


  WINTER CONCERT SILENT AUCTION 

Thanks to everyone who helped out, donated time or items, and helped get the word out for our Silent Auction.  We raised $649 !  We have already been asked to do something similar during our Spring Concert.  The Board is working on planning, so if you are interested in donating, planning or assisting, please let us know.  

THRIVENT

A special thank you to Kemp and Rachel Anderson, who applied for a funds matching grant with Thrivent.  Through our fundraising, Thrivent matched our funds three to one.  We were able to receive $800.  Many thanks again to the Anderson Family and Thrivent.   

NOMINATIONS AND BOARD OPENINGS

We will have several board openings for next year.  If you, or someone you know is interested in joining our Board of Directors for next year, please let Aimee know soon so we can put your name in for consideration.  The Board meets once per month.  They handle planning and execution of fundraisers, concerts and upcoming performances, as well as publicity and membership.  We will be voting for Board Members the first practice in May, so please let us know soon!  We would love to have you!  Many hands makes light work.

OUR NEXT FUNDRAISER

[bookmark: _GoBack]Our next fundraiser will begin in February, selling Hoffman Car Washes.  Please be on the lookout for the packets within the coming weeks.  




	
Winter Concert Information


WINTER CONCERT is Saturday, December 10, 2011.  All singers should report to the Holy Cross Fellowship Hall at 6:00 p.m. wearing their formal costume (black pants, white shirts, black socks and black shoes for Cantabile and tuxedo pants, white shirt, black socks and black shoes for Ambassadors).   Please, no heavy make-up, perfume, or jewelry!  Parents must sign singers in at the Hall, and after the concert parents must sign their children out.  Singers cannot be released from the Hall after the concert without a parent or guardian present to sign them out.

RAFFLE BASKETS

We will also be raffling one basket this concert, as we have done two in the past.  Our theme is “Let it Snow”.  Ideas for this theme can include items to keep you cozy inside, or items that let you have fun in the snow outside.  Use your imagination!  Hot Chocolate and all the fixings, books, sleds, mugs, games, outdoor snow toys are just a few items to consider.  All items can be found inexpensively in most stores, including the dollar store.  Please drop off your items by December 6th at the sign in desk.  


CONCERT TICKET SALES 

This year we will be preselling our concert tickets at a reduced price of $8 per ticket.  As always, children under 12 are free.  Tickets at the door will be available at $10 per person.  Please stop by the table during rehearsals to purchase advance tickets.  

DRESS REHEARSAL 

Final Dress Rehearsal for the Winter Concert is Tuesday, December 6th from 4:30 to 6:30 p.m.  It is imperative that all singers attend for the entire rehearsal, as all choreography and music are perfected at that time.  

	

BAKE SALE

We ask that all families bake and bring an item to the Winter Concert to sell during intermission and after the concert.  Items should be packaged into individual packages worth $1. 2-3 cookies per bag, one brownie, one cupcake, one slice of banana bread are just a few ideas.

SILENT AUCTION

During the Winter Concert, we are holding our first annual Silent Auction.  More information is attached to this Newsletter.  Please participate, by bidding, publicizing, donating, or asking for donations.  We will also need a few volunteers to assist cash out and tally bid totals during the second half of the concert in the back of the church.  Please see either Aimee or Jolyn Safron if you are able to do so.

Any donations must be handed in no later than our Dress Rehearsal on December 6th.  Thanks for your support! 


CONCERT PUBLICITY

We ask that each family please hang one flyer in a public location.  Some ideas of places to hang signs would be churches, stores, libraries, offices… 
anywhere that you can think of.  But, be sure to get permission first!


	

	

	
	

	

	
	

	
	





	

	
Inside Story Headline
	 (
“To catch the reader’s attention, place an interesting sentence
 or quote from the
 story here.”
)

	 (
The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to market your product or service, and also to create credibility and build your organization’s identity among peers, members, employees, or vendors.
First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for example, employees or people interested in purchasing a product or in requesting your services.
You can compile a mailing list from business reply cards, customer information sheets, business cards collected at trade shows, or membership lists. You might consider purchasing a mailing list from a company.
Next, establish how much time and money you can spend on your newsletter. These factors will help determine how frequently you publish your newsletter and its length. You should publish your newsletter at least quarterly so that 
it’s
 considered a consistent source of information. Your customers or employees will look forward to its arrival.
Your headlines are an important part of the newsletter and 
should be considered
 carefully.
)
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	 (
You can also research articles or find “filler” articles by accessing the World Wide Web. You can write about a variety of topics, but try to keep your articles short.
Much of the content you put in your newsletter 
can also be used
 for your Web site. Microsoft Word offers a simple way to convert your newsletter to a Web publication. So, when 
you’re
 finished writing your newsletter, convert it to a Web site and post it.
The subject matter that appears in newsletters is virtually endless. You can include stories that focus on current technologies or innovations in your field.
You may also want to note business or economic trends, or make predictions for your customers or clients.
If the newsletter 
is distributed
 internally, you might comment upon new procedures or improvements to the business. Sales figures or earnings will show how your business is growing.
Some newsletters include a column that is updated every issue, for instance, an advice column, a book review, a letter from the president, or an editorial. You can also profile new employees or top customers or vendors.
Selecting pictures or graphics is an important part of adding content.
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In a few words, a headline should accurately represent the contents of the story and draw readers into the story. Develop the headline before you write the story. This way, the headline will help you keep the story focused.
Examples of possible headlines include Product Wins Industry Award, New Product Can Save You Time, Membership Drive Exceeds Goals, and New Office Opens 
Near
 You.
One benefit of using your newsletter as a promotional tool is that you can reuse content from other marketing materials, such as press releases and market studies.
While your main goal of distributing a newsletter might be to sell your product or services, the key to a successful newsletter is making it useful to your reader.
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Think about your article and ask yourself if the picture supports or enhances the message 
you’re
 trying to convey. Avoid selecting images that appear to be out of context.
Microsoft includes thousands of clip art images from which you can choose, and you can import them into your newsletter. 
There are also several tools you can use to draw shapes and symbols.
Once you have chosen an image, place it close to the article. Be sure to place the caption for the image near the image, too.
)About Our Organization
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We’re
 on the Web!
See us 
at
:
www.contoso.com
)
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